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The marketing company J.D. Power and Associates
surveys consumers to learn about buyer behavior and
customer satisfaction for many products worldwide. For
example, J.D. Power's Automotive Performance,
Execution, and Layout (APEAL) studies examine what
people like about their car's performance and design. The
2008 Japan Mini-Car APEAL study looked at 38 different
mini-car models from seven manufacturers. J.D. Power
based this report on responses from 4255 people who had
recently purchased new mini-cars.

1. Describe the population of interest.

2. What was the sample?

3. ldentify the Who of the study.

ALl i~ cars. )
A WMFC,@FSJ)

Y

THESE MUST MATCH To DRAW

CoNcLUSIONS ABouT PoPuLATIoN
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